
L
a

k
e E

ffect  |  N
O

W
!

32 |  | Fall 2012

You’ve dealt with your fair share of 
criticism over the years, and yet you 
still put yourself out there on Miss 
Advised. Thoughts? 
It was one of the hardest things ever, 
which sounds silly. I’m sure someone 
would say, ‘Well, then you need to do 
harder things!’ I wanted to give up. I had 
no control over anything. !e irony is 
that I found enlightenment through a 
reality show. !e truth about life is that 
you don’t have control over it, so if you can 
surrender enough to get through a reality 
show, maybe you should in life as well. 

You’ve lived in L.A., N.Y. and Chicago. 
Where are the best men? 
Men in Chicago are beer and baseball 
guys. !ey’re down-to-earth and 
unpretentious. New York men are 
so career-driven and ambitious; on a 
scale of 1 to 10, they are a 15, whereas 
Chicago guys are a very reasonable 7. 
L.A. guys are a 3. !e most ambitious 
thing they’ll do all day is get out of bed. 

Next on your agenda?  
!e only logical next step for someone 
who has written 10-plus years of columns 
is to write a book. I’ll start writing the 
proposal this fall, and then we’ll see about 
season two of Miss Advised. I’m also 
writing a "ction book with a co-writer.  
–Jessica Radlo!

NUMBER CRUNCH

The amount of money the Women’s Board of Ravinia Festival has raised in the past 50 years, 
making it the largest single contributor to the not-for-profit outdoor music venue. Established in 1962, 

the autonomous group of leaders exemplifies the spirit of volunteerism at the festival. –Elaine Doremus

$25,000,000

ALLISON’S
NORTH SHORE 
FAVORITES

Walker Bros. 
Pancake House, 
Giordano’s, the 
Botanic Garden 
and Ravinia

Reality star Julia Allison
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ADVICE COLUMN 

Dear Julia
Wilmette native Julia Allison, 31, is many things, but 
private is certainly not one of them. The relationship 
columnist and media personality has made a living 
putting herself out there, and never more than on 
this past summer’s dating documentary, Miss 
Advised, on Bravo. Allison, who is now happily in a 
relationship, shared her hard-earned advice with NS.
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Fashion Fab 
North Shore fashionistas gathered  
for the annual Fashion’s Night Out 

event and runway show at Neiman Marcus 
Northbrook on Sept. 6. While sipping  
on cucumber water and cocktails, we 

listened in on a few conversations.  
Here’s what we overheard. –ED

VOYEUR

NICOLE TINKOFF
Barrington High School senior
“!e show was a fabulous 
infusion of fashion and 
dance. Our motto is, ‘Fashion 
is art and we can’t live 
without it!’”

JACQUE NYGAARD

Full-time Winnetka mom 
“It was exciting to hear 
and see that navy is 
"nally being accepted  
as the new neutral, as  
it has always been one 
of mine. Also, I 
absolutely love the 
leather legging look.”

AMY FOSS-SMITH
Mom from Ivanhoe
“!e luxurious fabrics showcasing 
the leather, tweed and fur 
trends are my favorite. And the 
sky-high platform shoes with 
studded details are amazing!”

JANET ENRIETTO
Retired
“!ere are a lot of fashions 
I can adapt for myself. !e 
leggings—not so much!”

RUSTI GONZALES
Sales Associate at BCBG 
MaxAzria 
“It’s great to support Dan 
Gargan [the Chicago Fire 
player who has a T-shirt line], 
and it didn’t hurt to be able to 
preview the fall collection!”

Flying High Celebrating its 175th year in business, C.D.Peacock is Chicago’s 
go-to destination for fine jewelry, timepieces and gifts. And the renowned brand is 
opening a new location this month at Westfield Old Orchard—its largest store yet. 
The new boutique will exclusively carry IWC, a specialty watch brand designed and 
engineered in Switzerland, along with luxury lines like Rolex, Cartier, Hermès, 
Chanel and Montblanc. cdpeacock.com –Elisabeth Abrahamson
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BEST DRESSED 
Ellen Stirling wearing 
Les Copains Blue 

BOUTIQUE WATCH
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ACCESSORY UPDATE

Bling It On

The hottest handbags of the 
fall are small and sparkly! 
We’re completely smitten. 
–Allison Mitchell

1.  Satin embellished bag, $3,500, 
by Prada at Saks Fifth Avenue 

2.  Poudre glam tote with red 
crystals, $2,595, by Valentino at 
Neiman Marcus

3.  Crocodile and glass 
jewel-encrusted clutch, $6,225, 
by Dolce & Gabbana at 
877.703.4872

4.  Cara vanity case with jewel 
embroidery, $2,990, by Oscar de 
la Renta at oscardelarenta.com

5.  Diorissimo clutch with lambskin 
and jewel embroideries, $4,100, 
by Dior at dior.com

Nip Tuck 
Why do some shops come and 
go while others stand the test 
of time? We asked the expert: 
“We are always pushing forward 
and looking ahead while staying 
true to our customer,” says Ellen 
Stirling, owner of !e Lake 
Forest Shop (265 Market Square 
Court, Lake Forest, 847.234.0548, 
lakeforestshop.com), which opened 
in 1922 and celebrates 90 years of 
business this fall. 
 In addition to this retail 
milestone, the boutique 
completed a major renovation in 
time for Fashion’s Night Out on 
Sept. 6. !ey knocked down walls 
to let in more light from the back 
courtyard, installed new #ooring, 
and added character with vintage 
photos from the shop’s early days 
and display tables made from 
reclaimed doors. (Don’t worry: 

!e spacious dressing rooms are 
still there.) Best of all might be 
the new silver mannequin named 
Dee, holding court from atop 
a display case with Bette Davis 
attitude and killer style.  
 Granddaughter to the shop’s 
founder, socialite Margaret 
Baxter Foster, and niece to 
Condé Nast, the founder of 
Vogue, Stirling has been at the 
helm of the iconic Market Square 
store for 25 years—proving that 
she knows what discriminating 
North Shore women of style and 
substance want. !is fall, the 
shop debuts designers including 
Les Copains Blue, Autumn 
Cashmere, Equipment, David 
Meister and Rene Ruiz. Stop 
by on Oct. 10, when designer 
Magaschoni makes a personal 
appearance. –ED
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Let Linly Designs send 
interior designers to your 
home to completely set up 
holiday décor, from the 
mantles and staircases to 
trimming the tree. They can 
even bring their own 
decorations for purchase. 
linlydesigns.com

Mariani Landscape takes 
its expertise indoors with 
custom fireplace mantle 
designs: Greenery, dried 
fruit, flowers and ornaments 
complement the room’s 
color palette and client’s 
taste. marianilandscape.com

Holidays are love at first bite 
with edible décor by Sugar 
Chic Designs, including 
sugar-plum-inspired 
centerpieces, a gingerbread 
house replica of your home, 
and cranberry and popcorn 
garlands dusted in edible 
glitter. sugarchicdesigns.com

Interior designer Susan 
Kroeger transforms your 
tabletop with an Alpine 
Lodge theme. She mixes 
natural materials, antique 
silver, faux fur and tartan 
prints with personal items to 
incorporate family traditions. 
susankroeger.com 

Spruce up your entryway 
with Pasquesi Home and 
Gardens’ spruce tips— 
winter arrangements of 
evergreen, berries, and 
natural or silver pine cones, 
adding color to outdoor 
containers. pasquesi.com

DESIGNER SPOTLIGHT 

Bold & Beautiful
Jewelry designer Lisa Cotten (lisacotten.com)—a favorite 
of many North Shore and downtown trendsetters—
recently started selling pieces at Maze Home, Material 
Possessions and !e Lake Forest Shop, and also debuted 
seven new collections. Handcrafted in her Winnetka-
based studio and in India, Cotten’s designs are known 
for using bold gems with unexpected color combinations. 
“I’ve always been drawn to #uidity and the water-like 
quality of gemstones,” she says. Case in point: !e 
inspiration behind her new Indra Collection was the 
stones inlaid in the Taj Mahal. –Meghan Milligan

Solely Yours

Adios, stilettos! Hello, comfy smoking 
slippers! !is fall, designers including 
Jimmy Choo, Betsey Johnson, Rebecca 
Minko$ and Prada are o$ering a modern 
take on the old classic. –AM

1.  Indra Collection bangles, $380  
2.  Europa Collection earrings, $330 
3.  Bubble Collection ring, $1,600   
4.  Rattan Collection cuff, $5,400

Wheel glittered slipper, $495, by Jimmy Choo at Neiman Marcus
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SHOE IN

LUXE HOLIDAY Arrangement by Linly Designs

TOP 5!

Holiday Helpers
Prep your home for the 
holidays with help from 
these chic and savvy 
local businesses. 
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BURNING QUESTION

It’s our debut issue, 
and we want to know: 
What is your absolute 
favorite thing about  
the North Shore?

“ !e drive from 
Chicago north 
along the lake 
to Hubbard 
Woods. Each 
town has its own 
distinct personality 
and I love the way 
the road twists and turns a$ording views 
of the lake, the spectacular homes and the 
beautiful mature trees that line the route.”

– PAUL ZUROWSKI, CO-OWNER,  
SAWBRIDGE STUDIOS

“ I love to take my family 
to the Chicago 
Botanic Garden 
and see the foliage 
change from season 
to season. Or I love 
to hang out with 
my girlfriends and 
shop at Northbrook 
Court, then go to Di 
Pescara restaurant to share our week’s 
most joyous and embarrassing moments 
over their divine Orchard Salad!

– GRACE FEDERIGHI, MARKETING MANAGER, 
ADVANCED DERMATOLOGY & SKINFO 
SPECIALTY SKINCARE BOUTIQUE

“ !e drive along the 
lake any time, but 
especially in the 
fall. It shows 
the character of 
the generations 
that built a 
great city and 
nation through the 
natural beauty of the 
landscape and the architecture of the 
homes from Evanston to Lake Blu$.”

–  THOMAS GEORGE, OWNER, E-STREET DENIM

Bobbi Brown

BEAUTY FOR THE CAUSE 

Think Pink
It’s October, which means it’s time to buy, buy, buy to support Breast Cancer 
Awareness Month. After all, there’s nothing better than when your shopping habit 
actually can help make the world a healthier place. We’ve sorted through the 
plethora of products that donate funds to breast cancer charities and picked a few 
of our favorites. Here, "ve to try! –Kelsey Bjellend & Beth Weitzman

BOOK IT!  

Bobbi’s Bible 

If there’s been one theme to Wilmette native 
and makeup magnate Bobbi Brown’s career, it’s 
helping women appreciate and accentuate their 
inherent beauty. She started her eponymous empire 
with 10 natural-colored lipsticks, "lling a void in 
the cosmetics market that turned her into a star 
overnight. !is month, Brown advances her cause 
with the release of Pretty Powerful: Beauty Stories 

to Inspire Con!dence ($30, Chronicle 
Books) a co$ee-table book featuring 
interviews with notable women on what 
beauty means to them. Subjects include 
philanthropist Lauren Bush, actress 
Gabourey Sidibe, boxer Keisher “Fire” 
McLeod-Wells, model Nancy Donahue 
and singer Estelle. Of course, this being 
a Bobbi Brown book, readers can also 
expect makeup tips galore. –ED

1. Coach Poppy lip gloss set, $35, at Ulta and coach.com (20 percent of every purchase donated to the Breast Cancer Research Foundation) 
2. LAB SERIES skincare for men daily moisture defense lotion SPF 15, $40, at Macy’s, Bloomingdale’s and Dillard’s (20 percent of each 
purchase donated to the Breast Cancer Research Foundation) 3. glö
(a percentage of every purchase donated to the National Breast Cancer Foundation) 4. Smashbox Cosmetics Be Legendary lipstick in 
Inspiration, $19, at Ulta ($5 of every purchase donated to the Breast Cancer Research Foundation) 5. OPI Pink of Hearts collection in You 
Glitter Be Good To Me and I Think In Pink, $15 for set, at JCPenny, ($25,000 of sales donated to Susan G. Komen for the Cure)


